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Reducing the Impact

of Pharmaceutical
Marketing to Physicians
and Promoting
Appropriate Prescribing
and Drug Safety

The pharmaceutical industry
spends nearly $30 billion
annually on marketing. The
majority (including samples)
is spent on direct marketing
to physicians (Donohue,
NEJM, 2007).

Nationwide, prescription drug
spending rose 500% (from
$40.3 billion to 200.7 billion)
between 2000 and 2005
(Kaiser Family Foundation,
2007).

National Coalition for
Appropriate Prescribing (NCAP)

The Prescription Project leads a national coalition advocating for policies that
ensure safe and effective use of drugs. NCAP calls for greater transparency in the
relationship between medicine and pharmaceutical and medical device marketing
including passage of a strong Physician Payments Sunshine Act (S.301).

The Coalition also supports the IDEA Outreach Act (not yet reintroduced in 2009),
a bill to create a national physician education “academic detailing” program.
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